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“We can develop

any product in
60 days flat”

The VAS marke! in India is crowded with a lot
of players, but NetXcell is unfuzed by the
compefition. Dr Debasis Chatierji, Director,
Nebicell shares their plans to achieve a

300 percent increase in sales as compared

to lost FY, despite the recession

I RUTH SAM3CH

(0] Tell wen & b8 sboutl he servios affered by
Nt Xoell.

fh} MetXeell provider [nnovative and atissctive
sErvices using Shis, VR, WAP and GFS. Our services
are targeled 1o genarale more revemen 0 the mobils
opsraior by Bcuasing on the currenl market rrands.
Advartining oo Mobile' and "Exam Besulls on Aobile
in India and thess ssrvices are the most populiar value-
added aervices [(VAS) aocsssed |,;1. mohile adess, ARaE
analyzing the lmdian Mobile Industry, MetXosll hss
identified around 100 such SMS informationsl @nad
emibefiainment servioes which are olfefing (o the mobile
opemtors in different mobile netwarks in India

[0) How mature is the Indian marks for VAS preducts
vis=-a-vis other cawmiriss you cater o

&} WAS market 1n Inclin 15 croseded with a lal ol PV
alalmirg to be allering similar services, While the fact
remains that mesl of thase plavers have nat devalapssd
|:t|'H‘|||| taafiBeis owe, i isoontrad ictary to what the matune
markets have b oller since most of them condenirabe
i lIf\'Elerﬂr.F‘ of prodocti/servioes themisives palhear
than trying to do jost do a commissioning job. Hence,
mstarity ix o1l & challeangs in the Indian markel while
rales/ Feveiies in il & distant dream,

{0} What are the latest tremds in the VAS markel in
Inadin®

{i} Video streaming ! mobils advertising ¢ aall beasd-
caalimg afe soEme il the latast in the allerings T hinss
products have been proved 1o be succeashol in the
markel within Endia and outiide of India basod an the
ressarch dome by us. We already have deploved some of
these in the Internalional markets and have boan rated
Theie e, O 305§ laamchesd §n il markel wo will e
& bot of product and ssrvices being offersd whilch sre

differrant Froem the curment siboation

{0} Al 2 teme when VAS hes beoomes 3 malailey or
minsl 5P, hiow doms NetXcell differentiate ils offering
from the res?

ﬂ} MeiXoall i kmown for ibe ||;'l_i‘||||_|||_q.?::1J VR
and proactive suppon. ket il afers to clients. Since all the
products we have deplaoyad hive been devedoped by s, wi
ara confidemnt al resalvieg any aoes within the ot TAT
and henes are much mors confident of our service support
at all times, Yo have aptly positioned ourselves as a ployar
who coiild develogy amy produoct in 60 days Bl

{5} What s vour stralegy of focus for the coming
vear?

{£} We e a thres diractional strategy Far axpanding
MrlXcell's presonce, Fisstly, to expand within the
Indian markets by olfering new services'producis bo
operators; Secandly, fo reech oul 10 cuslamern threagh
our B2C (ndtlatbve DmobiSmart efc) and cosals & new
revapee stream throsgh anlerprise services and thirdly,
18] atpu|||| guikiaida Inclia to CpErdlOrs H|;|_|; BEILoFpIFLaes,
MetXeell has alrwidy started working on thess areas.

(@} ‘What are the arcas [offerings) that vou are looking
1o exvpand inla®

‘l-l.j El'll-i-ll]_lri we (bulk SMS +« Viobos = USSTH Mush) snd
306 products.

14} Has Netxcell been impacted by the recossbon ? What
ix you strategy o recover basiness?

{4} MetXeoll haa been moving very cailiously in the
market step-biy-slup and has oot hean affected by the
recession. It might ba of WUFpEriee 10 many analyiki that
MetMcall will schieve a 300 percent increase in sales as
compared Eo last FY in the lime of receasion
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